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We captivate audiences with credible content

that they canrely on. Benefit from our strengths

— a brand that people believe.

MEDIAKIT



We believe in
people with minds
of their own

People who think, reflect, reconsider, innovate.

Who make rules, instead of playing by them,

take action instead of acting out, and motivate instead
of standing in the way.

Who see challenges where others only see problems

and use curiosity as a way to move past fear.

We are there for them.
DW. Made for minds.



Made for minds

We provide people with a global platform to express
their opinions. It's a chance to discuss the matters

they hold dear with an international audience.

We deliver bold journalism that reflects and
strengthens democracy and freedom of speech:

No sensationalism, just an honest analysis of the facts.
We provide unbiased news and information to help

people understand the world better.



Global decision-
makers trust us

For more than 65 years, DW has been the
media company that people turn to for
reliable content and information.

More than 96% of users consider DW

a trustworthy source - something that you

can profit from by partnering with us.

96

percent of users
consider DW trustworthy

320

million weekly users
worldwide

245

million TV households
worldwide



Reach in focus regions
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Weekly user contacts 2023
DW Global Audience 2023 | DW | Market & Audience Insights



DW Viewer Demography

Gender Education
41%
40%
Female 26%
34%
20%
0%
Trade / technical school or college University degree
Age Income Group
45%
55 to 64
40%
45to 54
35 to 44
20%
25to0 34 37%
16 to 24
0%
0% 20% 40% Top 10% Top 25% Mid 50%

Source: Global Web Index, Time: Q4 2018, Q1 2019, Q2 2019, Base audience: DW TV viewers among internet users



Brand Discovery:
DW Viewers are more receptive to advertising

m DW frequent Viewers B DW infrequent Viewers DW non-Viewers
60%
52%
44%
40%
40% 38% 37%
34%
33% 31% 31%
29% 29%
27% 27%
19%
20%
15%
0%
Ads seen before online videos or Ads seen on social media Adsseenon TV Adsseen on websites Stories / articles on newspaper
TV shows start to play or magazine websites

Question: How do you typically find out about new brands and products?

Source: Global Web Index, Time: Q4 2018, Q12019, Q2 2019, Base audience: DW TV viewers among interFrequent TV Viewers: Watch TV channel at least twice a week, Infrequent TV Viewers: Watch
TV channel once a week or less, Non-Viewers: Don't watch TV Channel

net users



General Interests

m DW Viewers m Viewers of international TV channels

0,
83% 85%

80%
60%
40%
20%
0%
Arts & Culture Enthusiasts Current Affairs & Causes  Health, Fitness & Beauty Home & Lifestyle Popular Culture & Leisure  Science, Tech & Nature
Enthusiasts Enthusiasts Enthusiasts Enthusiasts Enthusiasts

DW Viewers includes all viewers who watched Deutsche Welle last year

Viewers of international TV channels includes viewers who watched last year at least one of the following channels: A&E , Asian Food Channel, AXN ,BBC World News, BET , Blaze Italy Spainand UK only, Bloomberg Television ,Cl,CNBC, CNN Espanol
, CNN , Comedy Central,, Deutsche Welle, Discovery Channel, Disney Channel, DIVA, E!, ESPN , Euronews , Eurosport, Fine Living , Food Network, FOX, FOX Sports, France24 ,FYl,H2 ,HGTV , History Channel, Lifetime, MTV , National Geographic
Channel, Nickelodeon ,ONE, Paramount, Sky News, Sky Sports, Syfy, TLC, Travel Channel, TV5SMONDE , Universal TV, Viceland

Source: Global Web Index, Time: Q4 2018, Q1 2019, Q2 2019, Base audience:among internetusers: DW TV viewers or viewers of international TV channels



worldwide



TV advertising in 3 languages worldwide

DW’s TV channels cover the most-pressing issues in The “Made in Germany” effect makes us unique in the

English, Spanish and Arabic. international media landscape and provides you with added

value.

Our audience is made up of global leaders in business and
politics from a financially strong, influential demographic.

They are highly educated and frequent travelers.

39.1% brand awareness in Europe.



International TV viewers are unique

Key take-aways Frequent international TV viewers are

Viewers of international TV channels have a different set of career-oriented and aspirational

attitudes and behaviors that hold true inside and outside the more brand conscious and value premium products
affluent group. » ahead for adopting the latest tech

* more engaged with all media
Itis being a watcher of the international TV channels that

sets them apart.

Source: GWI, The World's Largest Digital Consumer Study about international TV viewers, July 2018



DIGITAL




We reach out to the
world!

Page impressions per month on DW'’s website

Source: DW | Market & Audience Insights Research, 2023

/74 m

Page impressions per month on dw.com

278 m

@ Views per month on Yﬂll

1.4 bn

Monthly page impressions on digital services
across all platforms



FORMATS

mized
larget

group
and budget



TV advertising

TV spots

5"-60" TV commercials

TV sponsorship
5"/10" TV sponsorship element before and after TV

magazines (opener and closer)

Infomercial

1'-15¢ informercial between two broadcasts and in a

thematically appropriate environment

Full-service productions

Production and broadcast of customized TV programs,

talk shows, etc.



Digital advertising - Display

(Mobile) display banners on (m.)dw.com
e.g.in the sizes
*  Premium Billboard (1540x250)
* Billboard (970x250) 15 Ay 2028 WITH A COMPLIMENTARY VISITOR PASS
* Super Leaderboard O

(970x90, 320x100)
*  (Mobile) MPU (300x250)
¢ Mobile Interstitial (320x480)
+ Halfpage Ad (300x600)

e.g. Premium Billboard
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Digital advertising - Video

Content (outstream) video ads

*  Mobile MPU (300x250)

« seamless in article integration

» auto-play as soon as 50% of the ad are visible

 sound can be activated

=« Top stories in 90 seconds




Digital advertising - Sponsored Content

Sponsored Content on dw.com

extensive content hub (text, video, images)
with external links

advertised through prominent campaign on
dw.com with geotargeting

remains on DW'‘s website for 6 months

| Protecting workers’

rights in the age of

| Al

The European Employment & Social
Rights Forum 2023 will bring together
business leaders, policy-makers, and
industry experts to discuss Al and the
world of work

Protecting workers’ rights in the age of
Al

The European Employment & Social Rights Forum 2023 will bring together business leaders, policy-
makers, and industry experts to discuss Al and the world of work

Artificial intelligence (Al) s influencing every aspect of our working lives from manufacturing efficiency to
healthcare innovation. It is a subject that provokes much debate, with clear benefits weighed against the
uncertainty of how such powerful new technology might impact human creativity and job security.




Social media posts

Facebook branded (video) post

*  Promoted content on DW'’s Facebook channels
with link to the advertiser‘s Facebook page

Instagram branded (video) post

« DW Instagram content that features an advertising

partner

{

DW Deutsch lernen mit Ernst Klett Sprachen.

Bezahlte Werbepartnerschaft - @
Deutsch als Fremdsprache beginnt hier: im derdieDAF-Portal flr
Lehrende mit kostenlosem Unterrichtsmaterial und mehr!

https://www.derdiedaf.com/?
utm_source=DW&utm_medium=video...
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DW newsletter teaser with advertorial

Native newsletter teaser with advertorial
» Seamless integration into the editorial context

 Newsletter linked to dw.com.

Popular DW newsletters
*  “Deutschim Fokus”: 687,210 subscribers

* “Deutsch als Fremdsprache”: 491,072 subscribers

e “Deutschlehrer Info”: 117,385 subscribers

Made for minds.

14.11.2023 | 14:00 UTC

Hallo Brigitte,
mit ,Deutsch fiir deinen Alltag” erhaltst du jede Woche Einblick in die
Feinheiten der deutschen Sprache und das Alltagsieben der Menschen in

Deutschland. Viel Spaf® mit unserem abwechslungsreichen Angebot!

Dein Team von DW Deutsch lernen

Unlock The Tech Career Of Your Dreams
With Free Funding

tech scene?

Berl oo o and Wecrosof.
smater Hallo Fresh, Delivery Hero, Zoier and
Uplnvest.
twinge of sround
market and aro ready to move out of unsmployment,
We geti, 3 you. I you are eager
g

The Bildungagutschein © is a gokden ticket 1o your tech dreams, sponsored by the Agentur for Arbeit
(Jobenter).

Unlock Your with the
The 2 (doritworry,
) Is Rtisa
e ain while
unemployed.

“This moans that oven while you ara on your job search, you can
Invest in yoursef snd prapare for an exciling career i tech.

SPONSORED CONTENT
Unlock The Tech Career Of Your Dreams With

—
‘ ﬁ Germany’s Free Funding
a .

Are you an international resident in Germany? If you're reading this article, we would
imagine so.




Exclusive content production

Customized content production

* Limited exclusively for premium clients
* Planning and production by DW editorial team
* Broadcast on DW TV channels

* Accompanying digital campaign available

Further information upon request.




DIGITAL SPECS




Specifications

Creative type HTML 5 Third party tag

HTTPS I-Frame HTTPS I-Frame JPEG, GIF, PNG

Initial load size 150 kb 200 kb 200 kb

Correct tag required Click tag documentation image + (optional) IxI with
(on request) required Click-Tracker

)
»
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)
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Video

MP4, VAST

10 mb

For delivery as VAST file,
please contact Ad Sales



Become one of ourclients  » /- { (ﬂ}
o Ny 4

Truly Asia

— UNHCR

Investing in rural people

Batumi

GEORGIA

WORLD

/A HYDROGEN _ _
SUMMIT & EXHIBITION [
wondorful & =
Germany 7’—-‘ mdonoswa

The travel destmatfon

(W Cornelsen
Greek
e anal iec_c/a Vodafone Institute -y 7/ 4
: o for Society and = A A GEEw—
Communications




We are always availab
to answer any questio
you may have about
and online aavertising
opportunities with DW.

Deutsche Welle | Ad Sales | 53113 Bonn | adsales@dw.com | dw.com/adsz
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